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Can you spot the real one?







Prolific: 202 adults (Age=42.94; M=100)



Material and procedure

8 (4 real) different tickets (concerts, football, comedy and 

musical).

Are they real or fake?

Will they buy the ticket?

Confidence in their judgment?



What did we find?









In a nutshell

Poor discriminability (especially for the non-existent seats).

High intention to buy tickets

High confidence, but unrelated to performance.  



Study 2: Time pressure



Study 2

Like study 1, with 2 modifications:

A sign that said only 1 ticket left.

Time pressure:  30 seconds.



Results

Overall, very similar to study 1.

Lower confidence.

Higher likelihood of buying a fake ticket!

Poor discriminability was associated with a higher intention 

to purchase a ticket.



Study 3: Intervention



Prolific: 302 adults (Age=42.37; M=150)



Three groups

Control condition

Arm 1: Participants were informed how to identify fake tickets. They 

were then asked two general questions about the material and two 

practical questions on event tickets.

Arm 2: Intervention 1 + two questions per ticket asking whether 

participants reviewed the ticket thoroughly and whether they wished 

to re-examine the ticket for authenticity











What have we learned

Poor ability to discriminate between real and fake tickets.

Confidence impacts decisions but not performance.

Time pressure had little impact. 

Intervention worked!



Fraud on Social Media

Internal documents showed that Meta's platforms expose users 

to an estimated 15 billion "higher risk" scam advertisements daily. 

Meta projected earning $16 billion—representing 10% of its 2024 

total revenue—from advertisements for scams and banned goods 



Can an AI warning reduce compliance?



Prolific: 335 adults (Age=38.8; 54% Females)









What have we learned?

Warning works!

Reduce compliance with fraudulent offers.

Increase engagement with legitimate ones.
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